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| left) chief creative olficer Sean Crane, sirategy principal Andrew Wood,
madia principal and president of Media Only Sara-Beth Doenovan, managing
principal and CEQ Ron Perine, client service principal Kara Mitchell, nnd
- broadcast buying principal Lynette McCarthy gather with retired co-foundar
Joo Hoke [loreground-conter] at their Aven olfice. ey pross

Celebrating a golden anniversary

Mintz & Hoke founders leave a successful legacy

By Natalie K. Pollock
Staff Writer

e Avon-based advertising agency
Mintz & Hoke was founded 50 years
ago by Joe Hoke and the lote Alan
Mintz in an unassuming house on
Park Road, West Hart ford, before

of Lane in

moving its offices to Te
1974, In an industry whese rapid change is a given
I|||' \'Jlﬂ\lhl.l'l!' |Idh lill'.lall.h'll 1w F\'I .'\-r‘\"ll“ll'kl S

ceed by staying Mexible and creative

According to Kara Mitchell, client service princi-

pal. “The core focus of Mintz & Hoke is an intense
frecurs on the client’s customers and a rigorous pro-
cess bo uncover unmet and undiscoversd meeds. It

starts with the founders’ mentality”

Alan Mintz retired from the agency in 1989 and
died a few years lnter. Joe Hoke retived in 1998 and
soldl the agency to the key managers already working
there.

“In 85 when | came in, we were Known as the
Street Smart agency. We would get oat of the office
andd in the heads and hearts of customens. We
encouraged the whale stafl to get out of the offios.
An |,-.1:m|p||- project isa medical device that was
launched, We talked to surgeons who were being
critghed by change to understand how Lo position
the change. For a yogurt company with a different
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product, we had people standing in line in a parking
lot to sample the product - a powerful commit-
mend,” siid Andrew Wood. strategy principal and
long-time staff member.

Mintz had worked on Madison Avenue as a writ-

ef and creative director belore ming to
Connecticut and partnering with Hole, an art direc-
tor at Graceman Advertising in Hartford, acconding
to the company's history, Within two years of found
ing their own agency. "Mintz & Hoke was known as
o of the top creal ive ag fers i Hartford wnd one
of the top three in New England.” Hoke was quoted
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MInEE & Hoke membars of the senéor leadership team comprised of (from
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“Our new look and feel reflects the
evolution of the Mintz & Hoke brand,
with a bold, modern design and
reiro vibe - the aesthetic [to]
complement our immersive
philosophy, which has remained
consistent since day one.”

Sean Crane, chiefl creative office

Another example of the agency’s
Street Smart stralegy was a campaign for
clivat Aetna Life & Casualty,

“Aetna wanted to reach actuarial stu-
dents at local colleges, so we went to the
colleges. And lor Special Obympics Andrew

Wood| became a coach. We immerse our-
selves,” salid Sean Crane, chiel creative offi

cer and the newes

Their Street S
oped in 1976, was feo
the industry's chief publication and arbiter
of quality, effectivencss and creativity. The

irer.
approach, devel
ured in “Adweek.”

strategy has been renamed Tmmersivedy
Different” as part of the agency's obser-
vance of 50 years in business, togother
with a new logo, updated website and an
overnll maodernized look to their brand
ichenitity,

“Our new look and feel refllects the
evolution of the Mintz & Hoke brand, with
a baold, modern design and retro vibe - the
aesthetic [to] complement our immersive
philosopdyy. which has remained consls-
Lt snce L|;|_\'|||||-. saiid Crane,

Onet of the ad agency’s earliest and
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in the sarly days of Mintz & Hole, co-founders Jos
Hoke fleft) and the late Alsn Mints broughl Mary
Farrell, igunder of the peblic relations department, P STy
Nl U Gl R Growh 51 8 PaThal Gwned when [ ad the nan viors. Many of the saur
Miintz retired. e 4 the s E 2 r-x
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Some of the principaly af Mmniz & Hohe whe were interviewed for this sicry recall the beginnings of the
ad agency and the strategy that served them well cver the List 50 years. They are (from left) chent servce
prncipal Kars Mtchell, strategy prncapsl Andrew Wood, and cheel creative officer Ssan Crane
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